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LES PERTES FRANCAISES
DURANT LA CAMPAGNE DE RUSSIE
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The Areas of the blue; red, & black wedges are each measured. from
the cenire as the common veritez.

Thhe blue wedges measured, from the: cenire of the curcle represent areas
Tor area the deaths from-Prevenlible or Mitigable Lymote diseases; the
red wedges measured fromy thecenire the deaths from wounds, & the
black wedges measured from the cenire the deaths from all dher causes.

Thebiack line across theved triangle in Nov? 1854 mariks the boundary
o the deaths Fromy all, dther causes during e monihy.

A Oelober 1854, & Aprel 1855, the black area coircides weth the red:
v danuary & February 7855 the blice comncides with.the black:.

e entire areas may be compared by following the blue. the red & the
black lines enclosing then .
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Profusion de data

Internautes-lecteurs avec
une nouvelle culture graphique

Nouvelles pratiques de lecture induites
par les tablettes et smartphones




Voir/comprendre

Interagir
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ety Chinese equivalents 200 400 600 800

Guangdong |
GDP GDP per person Population Exports Jiangsu

Shandong
GDP Zhejiang

Henan
2010, $bn Hebei

Liaoning

UKRAINE
PHILIPPINES Shanghai

Sichuan
QATAR Hunan
Hubei
Hong Kong
\ITED ARAB EMIRATES Fujian
Eeijing
In. Mongolia
Anhui
Shaanxi
Heilongjiang
\ o Jiangxi
T FINLAND Guangi |
Tianjin
Shanxi |
Jilin
Chongqing |
Yunnan
Xinjiang |
Guizhou

HUNGARY

Gansu
v KENYA L | PANAMA Hainan
Macau

Select

Mingxia
Qinghai

Less than 50 [ 50-<=120 120 - <200 [ 200 - <400 B 400 or more

www.economist.com/content/chinese_equivalents



Le recensement américain

How Many Households Are Like Yours?

Explore different types of American households and see how they have changed over time. Retated Adicle

Start building your household. First, choose the primary residents.

Forexample, the person whose name i on the morgage orlease. |f there s no such person, start with any adult Iwving in the household.
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1854

-
couple unmarried partners unmarr|ed partners unmarried partners

www.nytimes.com/interactive/2011/06/19/nyregion/how-many-households-are-like-yours.htm|



What the world eats

Calories per Person Grams per Person Total Tons
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Other Meat

Meat A B6%

Seafood

Poultry
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Beef

1961 2011

www.nationalgeographic.com/what-the-world-eats/
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Tax rates

The Overall Picture The View by Industry Find a company or industry...
Effective tax rate 0% 10% 20% 30% 40% 50% =60% N.A.
2007-12 | 1 1 1 i i ] i
OVERALL
29.1%

About one of every seven Each circle represents a Combining earnings and Three big energy firms Effective tax rates cannot
companies had an company, sized by its taxes for all S.&P. 500 paid the most taxes in be computed for several
effective tax rate lower market capitalization. The companies gives an absolute terms: Exxon dozen companies

than 10 percent, including largest is Apple, at more effective tax rate of 29.1 $146 billion; Chevron $85 because they lost money
Amazon at 6 percent and than $400 billion, with an percent. But rates vary billion; and over the six-year period.
Verizon at 9 percent. Nine  effective tax rate of 14 widely by industry. ConocoPhillips 558 For example, A.L.G. lost
companies paid no taxes percent. billion. $83 billion while paying $8

at all. billion in taxes. These
companies are still
included in overall tax rate
calculations.

cHarT Key Color shows effective rate mmmm—m—"— | [ pmmSize shows market capitalization -$1B © $10B () $50B O $100B
10 20 30 40 50%

www.nytimes.com/interactive/2013/05/25/sunday-review/corporate-taxes.html?_r=1&



Allemagne : quel mix énergétique ?

Historical Energy Mix @

Energy Consumption By Source From 1950 to 2010
This visualizotion shows how the German energy mix has Renewables
ewvohed over time. It begins in the 50°s and &0's with
heawy coal consumption and then goes on to show
increasing oil consumption in the lote 60°s, Next, gos
and nuclear take stearm in the 7055 and B0's, After 2000, N uc I ear
renevables are the only growing energy source,

Click on the streams for more detail. G G S

Brown coal
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http://visualization.geblogs.com/visualization/germanenergy/

1280
1285
1250
1955
2000
2005
2010



World shapin

living standards health

http://www.worldshap.in



Global migration

www.global-migration.info



Migrations aux Etats-Unis

Mew York
] Complete State Labels FLORIDA
Total Domestic Migration: 935,799
Net Domestic Migration: 61,395
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() New York
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() Georgia

() North Carolina
() New Jersey
() Virginia
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Ohio

North Carolina

o " South Carolina
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1-60j000
80,000
[ Total movers {in + out migration)
I Netgain
B Netloss L 100,000

www.census.gov/dataviz/visualizations/028/



OCDE / Better life index

English Espanol & ¥ Pycckui Deutsch Portugués contactez-nous oecd.org
OECD
Better Life
Index Indicateur Réponses Pays - Themes - FAQ
Créez votre

Créez votre indicateur du vivre mieux

Selon vous, quelle est la recette d'une vie meilleure — Une bonne éducation, un air pur,
une belle maison, 'argent ? Utilisez notre outil interactif et comparez les pays en

fonction de I'importance que vous accordez aux différents critéres du bien-étre.
@ Aide
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Luxembourg
République s]mquz*
Mexique
République tr_heque*
Norveg
Slovénie * Té
Nouvelle-Zéla
Sulsse* Hongrie
Pays-Bas
Pologne

Indicateur du vivre mieux

Notez les critéres en fonction de leur
importance pour Vvous:

@ Logement ‘
Revenu
© Emploi

@ Liens sociaux

0 Education

«
a
«
«
a
o Environnement a« r
4
«
kS
«
a

@ Engagement civique

O Santeé

o Satisfaction
€ sccurite

@ Equilibre travail-vie

www.oecdbetterlifeindex.org/fr
www.oecdregionalwellbeing.org/region.htmI#FR10



WEDODATA - agence de datavisualisation

Notre spécialité : créer des narrations de données sur-mesure, WMot Wt deowiisas W
depuis I’analyse des données jusqu’au développement interactif WEDODATA
t I t. h H Nous vous aidons a communiquer vos données.
en passant par ia conception grapnique
INTERACTIVES
I'” n ] m I' 2 11 I': aribas Worldwide e Pariteur, changez le sexe
c eee e dece b e 0 pa &%’; ggifafmthz)piy?r;?ect: € ;esotr"e’ﬁvc"hehde gaie1 )
e Karen Bastien, datajournaliste : aprés cinq années passées a Libération, Waghg o = iw
elle a cofondé «Terra eco», un des médias de référence du développement durable ) B [ i —
. . . . . . B . r . = pour mon er\treprise ? iﬁfi(‘ils\::it:‘?;ional de la Propriété
* Francois Prosper, directeur artistique : auparavant infographiste a Libération et au i
v

Parisien, ex-directeur artistique de I'agence Idé

Carbon Story : la grande @ Greencode Info,
histoire de 'homme et du &a {11 le comparateur de COp
carbone 1 reenext
. Global Carbon Project b 1) &
Metiers Ll
 Travailler les bases de données au service d’une narration d’informations.
http://wedodata.fr

« Imaginer et concevoir des visualisations de données fixes ou interactives.
« Développer des interactivités dans un esprit pédagogique, innovant et ludique

Quelques références de clients

France Télévisions, Arte, Radio France

Région lle-de-France, INPI, Fondation BNP-Paribas, Fondation de France, CNRS,
Météo France, CCl...

Contact Karen Bastien: 06 63 28 9517 / karen@wedodata.fr



